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[bookmark: _Toc99966763]Abstract

Communal narcissism is a relatively new domain of narcissism that is still within its early stages of research. This is especially true regarding the presence of communal narcissism on social media, and the interpersonal likability of the behavioural manifestations and characteristics of communal narcissism on social media sites. This study aimed to explore whether certain personality traits and constructs pose as significant predictors of the likability of communal narcissism in TikTok influencers. Using three TikTok videos featuring an actress and communally narcissistic statements, this study employed multiple linear regression analysis to assess whether higher scores of personality trait extraversion and self-reported communal narcissism posed as significant predictors of liking communal narcissism on TikTok, whilst controlling for gender and self-reported hours spent using social media. The findings indicated that self-reported communal narcissism was the only significant predictor of liking communal narcissism on TikTok, whereas extraversion, gender, and hours spent using social media did not. Further research is required to investigate the likability of communal narcissism on social media platforms. Qualitative analysis using a broader range of communally narcissistic statements could be carried out to explore whether personality traits agreeableness predict interpersonal likability of communal narcissism on social media.









1. [bookmark: _Toc99966764]Introduction

[bookmark: _Toc99966765]1.1: Overview

Narcissism is a phenomenon with a broad and complicated history studied separately by clinical and personality psychologists who for decades drew contrasting results due to sampling biases of vulnerable patients seeking clinical intervention, and normal functioning narcissists studied by personality researchers (Campbell et al., 2006). Therefore, combinational recipes of Big-5 personality traits are studied and used to predict different types of narcissism that manifest distinct behaviours that vary based on these personality recipes (Campbell, 2020), which will be discussed later. First, narcissism was divided into two dimensions, vulnerable narcissism as studied by clinicians, and grandiose narcissism as studied by personality psychologists (Miller & Campbell, 2008). 
Ultimately, two domains of grandiose narcissism were identified, agentic and communal narcissism, with overlapping yet distinct personality traits, behavioural manifestations, and outcomes (Rentzsch & Gebauer, 2019). Due to extensive research, agentic narcissism is a meticulously understood topic. In comparison, less is understood about communal narcissism due to a significant absence of research, particularly on social media, and behavioural outcomes such as interpersonal likability. Therefore, the present study seeks to address this gap in the literature, while exploring the role of the personality trait extraversion. Additionally, grandiose-agentic narcissism will be discussed to better understand communal narcissism as communal is an extension of the agentic domain Gebauer & Sedikides, 2018. Lastly, due to controversies on pathological narcissism (Miller et al., 2017), the distinction between adaptive and maladaptive narcissism will be discussed first.

[bookmark: _Toc99966766]1.2: Distinguishing between adaptive & maladaptive narcissism 

Indeed, when assessed under the five-factor model (FMM) for Big-5 personality traits, vulnerable narcissism negatively correlates with traits of agreeableness, extraversion, openness, and is positively correlated with neuroticism, which makes vulnerable narcissists susceptible to experiencing feelings of inferiority, low self-esteem, shame, negative emotions (depression/anxiety), psychological distress, and egocentric, antagonistic, and hostile behaviours (Bosson, et al. 2008; Miller et al., 2017). Therefore, clinicians identified vulnerable narcissism as a narcissistic personality disorder (NPD) Ronningstam, 2005). 
Like vulnerable narcissism, grandiose under the FFM also negatively correlates with agreeableness. However, grandiose differs as it positively correlates with extraversion, openness, conscientiousness, and is negatively correlated with neuroticism (Miller & Maples, 2011) (See Figure 1). Though grandiose narcissism is not inherently an NPD, clinicians identify it as such when individuals exhibit maladaptive behaviours of antagonism, interpersonal dominance, immodesty, callousness, self-absorption, exploitative, aggression, entitlement, and manipulativeness. Currently, both NPD dimensions are recognized by the DSM-5 (2013) and are comprised of 1-2% of the population largely consisting of 50-75% males (Campbell, 2020) when exhibiting five or all identified maladaptive behavioural characteristics. 
Alternatively, grandiose narcissism as a normal adaptive personality structure overlaps with the same FFM personality traits as grandiose NPD (Miller & Maples, 2011). However, adaptive grandiose narcissists tend to be confident, extroverted, assertive, happy, energetic, with high self-esteem, and unlikely to experience negative emotion (Sedikides et al., 2004; Watson & Biderman, 1993). These characteristics are often exhibited among the general population, with personality psychologists identifying this as the grandiose-agentic domain that categorizes individuals’ exhibiting egoistic self-perception biases of agentic attributes such as intelligence, scholastic aptitude, creativity, and will use global level self-enhancement strategies to increase self-esteem through the assertion of self-worth and superiority (Nehrlich et al., 2019). In other words, individuals high in the agency domain achieve self-enhancement by bragging and viewing themselves as competent, ambitious, unique, and influential superheroes (Paulhus, 2002).




Figure 1: Distinguished FFM traits of Grandiose & Vulnerable Narcissism 
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[bookmark: _Toc99966767]1.3: Communal Narcissism

However, as recently as 2012, Gebauer et al. (2012) conceptualized communal narcissism as the second domain of grandiose narcissism. Operating as a branch of the agentic domain, communal and agentic narcissism both share core self-motives of grandiosity, entitlement, power, and self-esteem, but are distinct in that communal narcissism achieves this through exhibiting moralistic self-perception biases of communal attributes, such as prosociality, agreeableness, fairness, cooperativeness, interpersonal aptitude, morality, and will use communal self-enhancement strategies to assert moral superiority over others, by exaggerating knowledge of communal topics (humanitarian aid organizations) and characteristics (caring, helpfulness) (Gebauer et al., 2012). In other words, individuals high in communion achieve self-enhancement by bragging and viewing themselves as interpersonally warm, prosocial, nurturing, affiliated, moral saints (Gebauer & Sedikides, 2018; Gebauer et al., 2012). 
Communal narcissism is positively correlated with FFM personality trait agreeableness, whilst overlapping with agentic traits of openness, conscientiousness, extraversion (Gebauer et al., 2012) (see figure 2). Unlike agentic, communal narcissism is considered a feminine trait, being disproportionately comprised of females over males, likely due to trait agreeableness being a more feminine trait (Gebauer et al., 2012). Extraversion is the socially desirable trait that gives grandiose narcissists their initial charm, charisma, and social desirability (Paulhus, 1998; Rose, 2002), as individuals high in extraversion are characterized as enthusiastic, energetic, gregarious, outgoing, and excitement-seeking (John and Srivastava, 1999).
 However, unlike extroverts, narcissism is not always perceived as socially desirable when well acquainted with non-narcissists (Campbell & Campbell, 2009). For instance, research conducting longitudinal studies over several weeks on groups of students and self-reported narcissists consistently report non-narcissists rating agentic narcissists favourably upon initial interactions, and disproportionately rating agentic narcissists as least popular on the last week when asked who was the most and least likable in the groups (Czaran et al., 2014; Czarna et al., 2016; Leckelt et al., 2015; Paulhus, 1998). However, little research has been conducted on the interpersonal likability of communal narcissism.
[image: ]
[bookmark: _Toc99966768]1.4: Likability of communal narcissism and social media

Recently, Rentzsch & Gebauer (2019) were the first to investigate the interpersonal liking of communal narcissism as a personality trait using the tit-for-tat hypothesis, arguing that communal narcissists disproportionately like others more than non-narcissists so that others will reciprocate and like communal narcissists in return, thus tit-for-tat. Conducting a longitudinal round-robin study, 474 students majorly females were randomly assigned to university workgroups for several weeks, reporting self-reported communal narcissists within each group were rated likable by other communal narcissists and non-narcissists in both initial and long-term interactions, thus supporting the tit-for-tat hypothesis, with implications suggesting that grandiose narcissism poses inversed outcomes between agentic-communal domains. However, these outcomes are inconsistent across contextual environments, such as social media (Lui et al., 2019). 
Indeed, social media is an attractive location for narcissism as these platforms are increasingly effective tools for self-enhancement and promotion (Buffardi & Campbell, 2008). According to Akkoz and Erbas (2020), a cyclical relationship occurs whereby narcissism causes and increases social media use, likewise, social media use causes and increases narcissism among users (See Figure:3). Corresponding with offline interactions, grandiose narcissists exhibit charismatic appearances and implement social skills to become social influencers (Moon et al., 2016; Wang, 2017) having large social networks, friend bases, with a tendency to mass-produce content on social media sites such as Twitter, Facebook, and Instagram, such successful online behaviours have also been attributed to extraversion (Gosling et al., 2011). As expected, agentic narcissism on Facebook receives consistent negative ratings on likability (Choi et al., 2015; Lui et al., 2019; Kauten et al., 2015), though little research exists on the likability of agentic narcissism on platforms other than Facebook. 
Additionally, little is understood about the role of communal narcissism on social media and its likability among other users. Recently, Kristinsdottir et al. (2021) were the first to investigate the role of communal narcissism on social media, reporting that among majorly male (66.7%) American (57.5%) samples, communal narcissism was positively associated with a desire for validation using prosocial self-enhancement methods on Twitter and Instagram, likely due to Instagram’s visual self-enhancement tools, and Twitters visual/text self-enhancement tools through liking, sharing, and social activism. 
Regarding likability, Lui et al. (2019) investigated individuals’ perception of communal narcissism on Facebook from a sample of 260 American undergraduates majorly female (63.5%) whilst exploring the role of gender and self-reports of narcissism. Using fictitious accounts absent of profile pictures, participants viewed communally narcissistic Facebook statuses from a list of 10 scripted statements displayed on male/female Facebook profiles and compared them to non-narcissistic statements. Consistent with previous research (Rentzsch & Gebauer, 2019), self-reported communal narcissists did rate communal narcissism positively and likable. However, communal narcissism was perceived negatively and unlikable by non-narcissists and was viewed negatively among male communally narcissistic accounts, but more favorably among female accounts, suggesting that communal narcissism may be perceived differently online than offline, and frequency of interaction and gender differences predict varying outcomes of likability. Lastly, researchers advised future research to investigate perception differences using face-to-face methodologies. 
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[bookmark: _Toc99966769]1.5: The current study

As aforementioned, significant research is lacking on the role and the interpersonal liking of communal narcissism on social media across platforms. Therefore, the current study seeks to address the significant gap in the literature by investigating the likability of communally narcissistic influencers on the relatively new social media app TikTok. Garnering popularity in 2020, TikTok is a social media platform featuring 60-second clips of video-mediated communication, production, and performance using audio clips, songs, text, and digital effects (App Annie, 2019). 
Currently, there is little research on narcissism on TikTok and appears to be no research on communal narcissism or the likability of such on TikTok. Consistent with the findings of Kristinsdottir et al. (2021), TikTok is a visual/text tool-based site that theoretically should be an attractive self-enhancement tool for communal narcissism. According to Bradley et al. (2019), the likability of grandiose narcissism varies by gender, age, and time spent on social media. Therefore, this study will primarily target the Generation-Z adult age group (18-27) who are disproportionately the largest user demographic on TikTok (60%) (Doyle, 2022), and will control for gender and hours spent using social media. 
Lastly, this study will advance the research from Lui et al. (2019) by using three of the 10 communally narcissistic statements featured in the study for the TikTok videos and will measure self-reported communal narcissism. According to Maaß et al. (2018), individuals sharing similar Big Five personality traits with narcissists such as extraversion are more willing to befriend narcissists due to the homophily phenomenon whereby individuals sharing similar characteristics or personality traits strongly connect with each other. Therefore, extraversion will be measured for this study.

[bookmark: _Toc99966770]1.6: Research Question:

RQ1: How well do communal narcissism and extraversion predict the likability of communally narcissistic influencers on TikTok?
RQ2: Which is the best predictor of likability: Communal narcissism, or extraversion?
RQ3: When controlling for gender and hours using social media, will communal narcissism and extraversion still predict a significant level of likability?

[bookmark: _Toc99966771]1.7: Hypotheses:

H1: Communal narcissism scores will predict higher scores of likability.
H2: Extraversion scores will predict higher scores of likability.
H3: There will be a significant relationship between high extraversion scores and high communal narcissism scores.
H4: Communal narcissism and extraversion will predict likability when controlling for gender and hours spent online.
[bookmark: _Toc99966772]2. Methods

[bookmark: _Toc99966773]2.1: Design

The present study employed a quantitative design, multiple regression analysis questionnaires. The dependent variable of the study was likability. The independent variables included personality trait extraversion and communal narcissism. Additional factors for this study included TikTok videos featuring communally narcissistic statements, gender, age, and hours spent on social media.

[bookmark: _Toc99966774]2.2: Participants

Participants were recruited through the employment of convenient sampling and snowball sampling (N=116). Participants were gathered online using social media sites such as Facebook, and Snapchat, and were asked to read and complete an online questionnaire. The demographic of participants primarily consisted of a generation-z age group of 18-27 years (Mean age=23), males (51.7%), females (46.6%), white Irish (92.2%), LGBTQ+ (9.5%), students (62.9%), see appendix I for the highest level of education, employment status, and more. Through multiple-choice, participants had reported using social media sites (see figure 4) with self-reported average screentime of 3-5 hours. Generation Z is characterized as being born between 1995-2012 and raised in the era of high-speed internet, smart devices, social media and are of relevance to the study for being disproportionately the largest user demographic on TikTok (Cilliers, 2017; Dolot, 2018; Doyle, 2022; Singh & Dangmei, 2016).
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[bookmark: _Toc99966775]2.3: Ethics

The current study had received approval from the Department of Technology and Psychology Ethics Committee (DTPEC) and had adhered to the Psychological Society of Irelands (PSI) ethical standards of treatment of participants (Appendix L). Participants had received a full brief and debrief of the study, had provided full consent, and were assured that participation was voluntary (Appendix G), and they could withdraw at any point in the duration of the questionnaire. 





[bookmark: _Toc99966776]2.4: Materials

The current study was conducted online utilizing https//forms.office.com/. Upon clicking the dispatched link, participants encountered an information sheet informing them of the study (Appendix A), followed by a consent form requesting participants’ full consent (Appendix B). Participants were then asked to complete a series of demographic questions such as gender, age, ethnicity, LGBTQ+ status, work/student occupation, the highest level of education, use of social media sites, estimated social media screen time, types of online social network activities (Appendix C). 

[bookmark: _Toc99966777]2.5: Communal Narcissism Inventory (Gebauer et al., 2012)

Participants were asked to complete the Gebauer et al. (2012) Communal Narcissism Inventory (CNI) (Appendix D) which consists of 16 items measured on a 7-point Likert scale (1=disagree strongly/ 7=agree strongly), and each statement was positively scored. The Cronbach alpha for the CNI in a recent study ranged from α=.88 to α=.90 (Sheldon et al., 2020) and the original study scored α=.98 (Gebauer et al., 2012). The current study achieved a Cronbach alpha of α=.84 (Appendix J).

[bookmark: _Toc99966778]2.6: Extraversion Scale (McCrae & Costa, 1992)

Participants were asked to complete McCrae and Costa’s (1992) 10 item extraversion scale (Appendix E). The scale is a 5-point Likert measurement scale consisting of 10 items (1=strongly disagree/ 5=very strongly agree). Positively phrased statements were positively scored and negatively phrased statements were reverse scored. The Cronbach alpha in the original paper of this test was α=.86 (McCrae & Costa, 1992). In the current study, the extraversion scale had achieved a score of α=.77 (Appendix J).


[bookmark: _Toc99966779]2.7: Likability Scale (Reyson, S., 2005)

Participants were asked to complete Reyson’s (2005) likability scale (Appendix F) consisting of 11 items measured on a 7-point Likert scale (1=very strongly disagree/ 7=very strongly agree), with each item being positively scored. The original study scored a Cronbach alpha range of α=.90 to α=.91 (Reyson, S., 2005) and the current study attained a Cronbach alpha of α=.92 (Appendix J).

[bookmark: _Toc99966780]2.8: TikTok Videos

Three homemade TikTok videos played one after the other in sequence (total viewing time=16 seconds) and were produced under the direction and guidance of the researcher. Each video featured one communally narcissistic-sounding statement as featured and approved in the Lui et al. (2019) study (“how on earth would my friends survive without me?”, “public service announcement! I am the reason good things happen”, and “someone told me anyone would be lucky to have a friend like me. They’re not wrong” (See videos 1/2/3). Each video featured a consenting female actor aged 22, who was unlikely to be identified by participants, was fully briefed on the procedure and purpose of the study. The scripted statements were sub-titled and verbalized using AI (Automated Intelligence) text to speech tools to direct participant attention to the scripted statements and eliminate any bias or recognition of the actor’s voice/accent (Appendix H). 



[bookmark: _Hlk99485954]
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[bookmark: _Toc99966781]2.9: Pilot Study

A pilot study was conducted (N=2) to evaluate the study’s efficiency and identify key limitations. Participants identified a completion time of 5-13 minutes. Therefore, the average completion time was set to 10-15 minutes. Furthermore, due to the quick transitions between each TikTok video, one participant failed to distinguish between each video transition and assumed each video to be one continuous video. To correct this, number sequences (1/2/3) were inserted between each video transition to distinguish one from the other (Appendix H).
[bookmark: _Toc99966782]2.10: Procedure

Participants were asked to complete the demographic questionnaire, followed by the communal narcissism inventory, and the extraversion scale. Participants were then invited to watch the featured TikTok videos (total viewing time=16 seconds), then asked to rate the level of likability of the actor featured in the videos based on the statements featured in the videos, using the likability scale. Participants were then asked to reassure full consent of their data being used before being fully debriefed and thanked for participation.

















[bookmark: _Toc99966783]3. Results

[bookmark: _Toc99966784]3.1 Overview

A standard and hierarchical multiple linear regression analysis was conducted to test the hypotheses and research questions. The dependent target variable was likability. The independent predictor variables were communal narcissism and extraversion. The control variables were gender and hours spent online. Version 27 of IBM SPSS Statistics software was employed to conduct the analysis (See Appendix K for SPSS Output). A total of four hypotheses were tested, as follows:
[bookmark: _Hlk99404171]H1: Communal narcissism scores will predict higher scores of likability.
H2: Extraversion scores will predict higher scores of likability.
H3: There will be a significant relationship between high extraversion scores and high communal narcissism scores.
H4: Communal narcissism and extraversion will predict likability when controlling for gender and hours spent online.

[bookmark: _Toc99966785]3.2 Descriptive statistics
 
The current analysis consisted of 116 participants that were scored on levels of extraversion (μ=35.01; Std.Deviation=6.35), communal narcissism (μ=63.24; Std.Deviation=11.51), and likability (μ=36.65; Std.Devation=10.4), as exhibited in Table 1.
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[bookmark: _Toc99966786]3.3 Assumptions 

Each variable underwent preludial examinations to test if assumptions were met. The normality plot (see figure 5) indicates no deviations from normality; therefore, the assumption of normality was met. The scatterplot (see figure 6) exhibited that the assumption of linearity was not violated, indicating no outlier values exceeding the range of 3 or less than -3, and standard residuals indicated a minimum range of 2.8, maximum of 1.97 (see figure 6).  No unusual cases were identified as Cook’s distance did not exceed values of 1 (Max=0.93). Scatterplot indicated equally distributed plots; therefore, assumptions of homoscedasticity were met.
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[bookmark: _Hlk99487261]
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Assumption tests of collinearity demonstrated that multicollinearity raised no issues as neither predictor IVs correlated at values higher than 0.7. The assessment of Tolerance indicated values greater than 0.1 (Tolerance=0.91), and VIF indicated values less than 10 (VIF=1.1) (See Table 3). The Pearson correlations of the independent variables indicated a significantly weak positive correlation between communal narcissism and extraversion (R=.304, p<.001), therefore hypothesis 3 was not supported (see Table 2 for Correlations).
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[bookmark: _Toc99966787]3.4 Inferential Statistics 

A multiple linear regression analysis employing standard models was conducted to assess the impact that independent variables communal narcissism and extraversion had on predicting target variable likability. Preliminary analyses were conducted to ensure no violations of normality, linearity, multicollinearity, and homoscedasticity. The prediction model was not statistically significant, F(2, 113) = 186. 34, p=.104) as explained by approximately 4% of the variance in likability (R2 = .039). 
[bookmark: _Hlk98086483]Hypothesis 1 was supported as communal narcissism was the only significant positive predictor of likability. Hypothesis 2 was not supported as extraversion did not pose a significant predictor of likability. This indicates that a higher score of communal narcissism is associated with a higher value of likability. Howbeit, extraversion made no significant contribution to explaining likability and recorded a lower semipartial correlation coefficient (sr = -.010, p>.914) than communal narcissism (sr = 912, p<.040). Predicted likability score = constant (25.8) + (-.017 x 35.01) + (.182 x 63.23) = 36.66. Confidence intervals exhibited little to no strength, only reaching a value above 0 of .009. Correspondingly, confidence intervals exhibited a minimal distance from 0.009 to 0.335, indicating little variation effect (Regression coefficients, B, constant value, and confidence intervals are displayed in appendix K).
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[bookmark: _Hlk98086525]A hierarchical multiple linear regression analysis was then conducted to control for gender and hours using social media. To perform this, categorical variables gender (4 levels) and hours online (5 levels) were transformed into dummy variables and entered at step 1, explaining 16% of the variance in likability. Following the entry of communal narcissism and extraversion scales at step 2, the total variance explained by the model was 18%, F (9, 106) = 2.56, p< .011. The two control measures explained an additional 2% of the variance in likability after controlling for gender and hours spent online, R squared change =0.23, F change (2, 106) = 1.51, p>.229. Hypothesis 4 was not supported in the final model, as neither of the two independent control measures was statistically significant, with communal narcissism recording a lower semipartial correlation value (sr = 1.4, p>.109) than extraversion (sr =-.09, p>.297). See Appendices K for hierarchical multiple regression analysis summaries predicting likability with gender, hours online, communal narcissism, and extraversion.

Results will now be further discussed for findings, limitations, theoretical implications, and future research in the discussion section.

[bookmark: _Toc99966788]4. Discussion


[bookmark: _Toc35852592][bookmark: _Toc36749243][bookmark: _Toc99966789]4.1 Overview of Findings

Hypothesis 1 stated that higher communal narcissism scores would be a significant predictor of higher scores of likability. This hypothesis was supported. The support of this hypothesis resembles that of Gebauer & Rentzch (2019), whose findings suggested individuals scoring higher in communal narcissism tended to like other communal narcissists more than non-narcissists as a tit-for-tat strategy to boost self-image by expressing liking for others so that others reciprocate prosociality, thus inflating popularity. Likewise, Lui et al. (2019) study also reported that higher communal narcissism scores predicted the likability of communal narcissists on Facebook. 
Hypothesis 2 states that higher extraversion scores would be a significant predictor of higher likability scores. This hypothesis was not supported, which corresponds with Lui et al. (2019) who reported findings that non-narcissists did not rate communal narcissism as likable on Facebook at all. However, the present study’s findings contradict the findings of Maaß et al. (2018) study who reported that individuals sharing similar Big Five personality traits with narcissists such as extraversion are more willing to befriend narcissists due to the homophily phenomenon whereby individuals sharing similar characteristics or personality traits strongly connect with each other.
Hypothesis 3 stated that there would be a significant relationship between higher extraversion scores and higher communal narcissism scores. This hypothesis was not supported, which contradicts the findings of Gebauer et al. (2012) whose results indicated that communal narcissism was positively associated with extraversion. This may account for different methodologies.
Hypothesis 4 stated that communal narcissism and extraversion would predict likability when controlling for gender and hours spent online. This hypothesis was not supported, which contradicts the findings of Lui et al. (2019) study which reported that gender differences are a greater predictor of male social media users liking communally narcissistic female personas on social media than female users. This hypothesis challenges McCain & Campbell’s (2015) findings which indicate that prolonged social media use increases levels of narcissism. Therefore, according to the findings of Lui et al. (2019), Gebauer & Rentzch (2019), and hypothesis 1, self-reported communal narcissism and prolonged social media use should predict the likability of the TikTok influencer, which was not supported.

[bookmark: _Toc35852593][bookmark: _Toc36749244][bookmark: _Toc99966790]4.2 Strengths of the Present Study

Firstly, the current study attained a good sample size for multiple regression analysis of 116 participants, with a relatively equal gender pool of 56 females and 59 males, while attaining a majority Gen-Z demographical age range of 18-27 with only two outliers. Secondly, this study is one of the few studies to investigate the relationship between TikTok and narcissism, and possibly the only existing study to investigate likability ratings of communal narcissism in TikTok influencers, whilst measuring for communal narcissism and trait extraversion. Unlike previous studies (Barry et al., 2019; Lui et al., 2019) that used fake social media accounts with blank or still profile pictures, the currents study upholds the advantage of producing the TikTok videos from scratch with a consenting actor 22 years of age with experience using TikTok, which presents participants someone within the same generation with a face and body movements that they can see, which potentially enhances homophily in age similarity and the illusion of interacting with a real persona. 
In addition, the actor was chosen for purposes of anonymity to reduce recognition biases of participants identifying the actor, and scripted statements were sub-titled and verbalized using AI text to speech tools to direct participant attention to the scripted statements and eliminate biases or recognition of the actor’s voice/accent. Lastly, the study was conducted online, which meant that a more diverse pool of participants could be recruited, ranging from students (66) and non-students (42) to levels of education such as A levels (33) and bachelor’s degrees (56), all of which reported using a wide variety of social media sites, with Instagram (109) and TikTok (66) being the highest.

[bookmark: _Toc35852594][bookmark: _Toc36749245][bookmark: _Toc99966791]4.3 Limitations of the Present Study

Firstly, due to the correlational analysis employed in this study, no conclusions can be drawn in relation to causality. Secondly, the current studies asked participants to provide self-reported data such as hours spent using social media. However, Junco (2013) reported that participants’ ability to the self-report estimated frequency of social media use is often insufficient and inaccurate. In addition, Zhang (2020) reported that individuals higher in narcissism tend to distort responses in self-reported questionnaires to enhance self-performance. Lastly, the statements in the TikTok videos were derived from Lui et al. (2019) original list of 10 communally narcissistic statements. However, only 3 of the original 10 were selected to minimize the duration of the questionnaire so that participants wouldn’t be discouraged from finishing, thus limiting the greater potential of the results. 

[bookmark: _Toc35852596][bookmark: _Toc36749247][bookmark: _Toc99966792]4.4 Theoretical Implications

Theoretical implications of the study include the contribution of communal narcissism and extraversion to the likability of communally narcissistic TikTok influencers. Currently, there is very little research investigating narcissism on TikTok, and there is neither previous research on communal narcissism and TikTok nor research assessing the likability of communally narcissistic TikTok influencers whilst measuring communal narcissism and extraversion as predictor variables. This study contributes to this area of research with the additional integrant of an Irish sample with diverse levels of educational backgrounds. In addition, previous studies indicated self-reported communally narcissistic individuals view other communal narcissists as likable both on social media and offline (Gebauer & Rentzch, 2019; Lui et al., 2019). The current study supports these findings, which may further contribute to the research in understanding and predicting communal narcissists’ perceptions toward other communal narcissists across varying contexts and social media sites.
Lastly, previous studies indicated that prolonged social media use predicts increased levels of self-reported narcissism, and that communal narcissists view each other favourably (Lui et al., 2019; McCain & Campbells, 2015), which would theoretically imply that individuals’ self-reporting prolonged social media use may consider other communally narcissistic social media users as likable. However, the findings of hypothesis 4 in this study indicated that controlling for prolonged social media use did not predict self-reported communal narcissists’ liking communally narcissistic TikTok influencers which may imply variations of results in digital contexts.

[bookmark: _Toc99966793]4.5 Practical Implications 

[bookmark: _Toc35852598][bookmark: _Toc36749249]This study focussed on the research of communal narcissism and social media by incorporating individuals’ attitudes toward communally narcissistic TikTok influencers whilst measuring individuals for communal narcissism and extraversion. The positive predictions of self-reported communal narcissists liking communally narcissistic influencers, and insignificant predictions of extraversion, gender, and prolonged social media use liking these influencers may be useful in assisting personality/social/cyberpsychologists and social media companies in understanding people’s attitude toward communally narcissistic behaviours demonstrated online. This research may help TikTok influencers better understand their audience’s preference in online behaviours, and what behaviours are considered likable or dislikeable.

[bookmark: _Toc99966794]4.5 Future Research 

The present study contributes to the literature on the likability of communal narcissism in TikTok whilst measuring communal narcissism and extraversion. However, further research is needed in this area. Although individuals higher in communal narcissism reported liking the female TikTok influencer in this study, further studies should produce or find TikTok videos featuring communally narcissistic male influencers to investigate variance in participants’ likability ratings, as Lui et al. (2019) reported that male communally narcissistic Facebook accounts were rated less favourably by participants than female accounts, suggesting that communally narcissistic males were viewed less likable due to social norm violations, as communion is considered a more feminine trait with women self-reporting higher in communal narcissism than men (Gebauer et al., 2012). 
Additionally, TikTok videos can be produced featuring both agentic and non-narcissistic statements to compare the variation in likability among varying types of narcissistic and non-narcissistic influencers. Furthermore, the 3 communally narcissistic statements featured in the videos of this study were derived from an original list of 10 statements in Lui et al. (2019) study, which leaves an opportunity for future studies to investigate the likability of TikTok users when using a broader range of statements. Moreover, longitudinal studies could be used to explore variation in likability between initial and prolonged interactions with communal narcissism on TikTok.
[bookmark: _Toc35852599][bookmark: _Toc36749250]Additionally, Gen-Z is disproportionately the largest user base for TikTok (Doyle, 2022), therefore Gen-Z adults were the target age demographic for this study ranging from ages 18-27 years. However, the Gen-Z age range currently extends below 18, leaving an opportunity to investigate a younger audience. Likewise, Gen-Z is characterized as being raised with highspeed internet, smartphones, and social media, making them a valuable target demographic for research in narcissism (Dolot, 2018). However, beyond Gen-Z is generation Alpha who are children born from 2010 to the present, which leaves an opportunity for future research to explore whether Gen-Alpha exhibit greater self-reported narcissism levels and how they interact with both facets of grandiose narcissism on social media (Dolot, 2018). Lastly, of the Big-5 personality traits, this study only focussed on extraversion, which leaves an opportunity for future research to explore other traits associated with communal narcissism such as openness, agreeableness, and low neuroticism (Gebauer et al., 2012) as predictors for the likability of communally narcissistic influencers.

[bookmark: _Toc99966795]4.6 Conclusion

The present study contributed to knowledge in social/cyberpsychology. This study directed its research by focusing on instructions for future research and extensive gaps in past literature. The findings indicated that the likability of communally narcissistic influencers among other self-reported communal narcissists and non-narcissists is consistent across social media platforms like TikTok. Further research is necessary to explore the intergenerational variation in users’ attitudes toward gender roles in agentic and communal narcissism in TikTok influencers. Despite not reaching statistical significance in three of the four hypotheses, valuable knowledge was attained. Conclusions could be drawn from the present study that communal narcissism is a personality trait that is not viewed favourably online among non-narcissists, regardless of age, gender, or frequency of social media use.
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[bookmark: _Toc99966801]6.4 Appendix D: Communal Narcissism Inventory (CNI)
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[bookmark: _Toc99966805]6.8 Appendix H: TikTok Videos

Videos can be accessed via the YouTube link provided here (Note, these videos are privatized and can only be accessed using this link): https://youtu.be/vqMIVYNM5OU
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[bookmark: _Toc99966807]6.10 Appendix J: Cronbach Alpha values for Communal Narcissism Inventory, Extraversion, and Likability
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Total extraversion -167 159 102 -1.048 207 -482 149 051 -101 -092 821 1218
Total communal 137 085 152 1616 108 031 305 198 155 142 881 1135

narcissism

a. Dependent Variable: Total Likabiliy




image82.png
Excluded Variables®

Collinsarity Statistics

Minimum
Tolerance

Model Bstain t

1 Other gender identitss D
Total extraversion -ose®  -631
Total communal 125° 1383
narcissism

2 Other gender dentitss B

000
033
033

000

a. Dependent Variable: Total Likabiliy

b. Predictors in the Model: (Constant), mors than 5 hours, prefer notto say, Female, 1 hour or more, mors than 3 hours, 2-3

hours, Male

¢. Predictors in the Modsl: (Constant, more than 5 hours, prefer not to say, Female, 1 hour or more, more than 3 hours, 2-3

hours, Male, Total communal narcissism, Total extraversion




image83.png
Collinearity Diagnostics®

Variance Proportions

contton wterrotts 1 nuror moswans | meswans  Toa  commna
Modsi_Dimension _Eigenvalue Index  (Constany  Male _ Femals say mos  23nows hours hours extraersion | narcissism
1 1 2953 1000 0 0 0 0 o1 o1 o1 0
2 1125 1620 ) ) ) 08 01 02 03 04
3 1098 1601 ) ) ) 13 08 01 ) )
4 1000 1718 ) ) ) ) ) ) 08 2
5 904 1807 ) ) ) 15 10 02 ) )
3 875 1837 ) ) ) 12 01 02 04 05
7 081 8444 02 04 05 03 77 86 a1 65
8 004 26938 98 95 9 a7 03 08 04 03
2 1 4901 1000 ) ) ) ) ) ) ) ) ) )
2 1128 2087 ) ) ) 08 01 02 03 04 ) )
3 1007 2114 ) ) ) 12 o7 01 ) ) ) )
4 1000 2214 ) ) ) ) ) ) o7 2 ) )
5 904 2328 ) ) ) 15 10 02 ) ) ) )
3 875 2368 ) ) ) 12 01 02 04 05 ) )
7 049 10028 ) ) 01 01 5 a1 79 63 02 08
8 024 14302 02 12 16 03 01 01 ) 01 a7 o7
9 021 15340 01 01 02 02 05 o7 08 02 4 79
10 003 38435 a7 85 a1 18 o1 03 o1 o1 11 05

a. Dependent Variable: Total Likabiliy




image84.png
Residuals Statistics®

Minimum | Maxmum  Mean  Std.Deviaton N
Predicted Valuz 2685 5200 3665 4385 118
Sta. Predicted Value 2220 3403 000 1000 118
Standard Error of 1713 agte 2653 1134 116
Predicted Valuz

Adjusted Predicted Valuz 2327 4640 3658 4370 14
Residual 25983 21465 000 9427 118
Sta. Residual 2648 2188 000 960 118
Stud. Residual 2942 2253 003 1010 14
Deleted Residual 32115 23727 070 10354 14
Stud. Deleted Residual 3058 2208 004 1020 14
Mahal Distance 2508 114008 8922 14583 118
Gooks Distance 000 204 008 023 14
Gentered Leverage Valus 022 991 078 127 118

a. Dependent Variable: Total Likabiliy




image85.png
Normal P-P Plot of Regression Standardized Residual
Dependent Variable: Total Likability

Expected CumProb

00 02 04 05 08 10

Observed Cum Prob




image86.png
Regression Standardized Residual

Scatterplot
Dependent Variable: Total Likability

o 2

Regression Standardized Predicted Value




image87.png
W [E]  Peter.Conlon_Ethics Application - Protected View - Saved to this PC ~ £ Search (Alt+Q) peterconion 8 & - 9 X

File Home Insert Draw Design Layout References Mailings Review View Help

1 Comments

a
JADT Department of Technology and Psychology Ethics Committee (DTPEC]
Application Form 20212022
Instructions
plan to do
il then con
" the Red R ay also be required to submit four
n (including al 2p Il be advised
reapp
will be appr
All commun udent's pr
supervisor.
The DTPEC the informat in the form when making their
decision. In ms (including forms v ot include all of the necess
cation must be made then they willpr
nt wellbeing. £
these are foll
. Itis highly e
1 fit the criteria for ‘G
appro
the DTPEC an
on 6 o this f
1 0: For Completion by the Supervisor
firm that this app to the DTPEC by PETER CONLON accura
implications in the pr
Derek Laffan Red Route
signed
v

Page10f8 3143 words ). Focus E

& C & m 7z O &L NG

19:21
30/03/2022

A Type here to search





image88.png
Wi A

File
Do
O

Undo

Page 2 0f 2

utoSave (1= DL825 Y4 Approved Green and Amber Ethics Applic... ~
Home Insert Draw Design Layout References Mailings Review View
X | |Calibri (Body) v11 ] ==
U«
paste B | B T U x XA =
v g v £« Avpry AN O SEK )
Clipboard Iy Font [~ Paragraph [~

DL825 Year 4 MRP Green and Amber Ethics Applications
December 2021

‘The following Ethics applications have been approved:

I T
P —

Atmand L

Matthew y

| wotthewDeloney |
| clomaafiersorn | ol xevensgn |
c

Owen Cooney
Peter Conlon
mual Edomwon)

I

Gemma Claboy

Nora

Yvoni

s

If your name is not on this list and you have not yet received
Feedback on your Ethics Application please contact your
supervisor.

AcNuity

133words [  English (Ireland)  Text Predictions:On % Accessibility: Good to go

P Type here to search o] Si

0

Search (Alt+Q)

Styles

No Spacing

Heading

L

DY Fous
@ =

=]

peter conlon (PC

& - o X

I Comments | & Share
Editing | Dictate Editor | Reuse
2 Files
Voice Sensitivity Editor |ReuseFiles| Y

7z )

&

30/03/2022




image2.emf
                               

Narcissism  

Grandiose  

Vulnerable  

Big 5  Extraversion  

Big 5  Neuroticism  

Big 5    Low  Agreeableness  


image3.emf
Figure 2: Communal Narcissisms overl ap with and distinction   from   A genti c Big - 5 Traits                                                
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Figure 3: Cyclical relationship between narcissism and social media                                
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Figure 4 : Social me dia sites used by participan ts    
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Video 3    
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Table 1: Mean, Standard Deviation, and N va lues  

 Mean  Std. Deviation  N  

Total Likability  36.65  10.401  116  

Total Extraversion  35.01  6.354  116  

Total Communal  Narcissism  63.23  11.514  116  
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Figur e 5:   Normality plot indicating normal distribution        
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Figur e 6:   Scatterplot indicating assumptions of linearity and homoscedasticity are met        
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Table 2: Pearson correlation s , Significan t   (1 - tailed), and N values .  

  Total  Likability  Total  Extraversion  Total  Communal  Narcissism  

Pearson    Correlation  Total Likability  1.000  .051  .198  

Total Extraversion  .051  1.000  .304  

Total Communal  Narcissism  .198  .304  1.000  

Sig. (1 - tailed)  Total Likability   .  .294  .017  

Total Extraversion  .294  .  .000  

Total Communal  Narcissism  .017  .000  .  

N  Total Likability  116  116  116  

Total Extraversion  116  116  116  

Total Communal  Narcissism  116  116  116  

 


image16.emf
Table 3:   Regression coefficients, B, constant value, and confidence intervals .    

    Model   Unstandardized  Coefficients      Standardized  Coefficients     Beta          t          Sig.  95.0%  Confidence  Interval for B  

  B  Std.  Error   Lower  Bound  Upper  Bound  

1 (Constant)  25.753  6.602   3.901  <.001  12.672  38.833  

Total  extraversion  - .017  .158  - .011  - .109  .914  - .331  .287  

Total  Communal  narcissism  .182  .087  .201  2.079  .040  .009  .355  
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Information Sheet

You are invited to participate in the final year project being conducted by Peter Conlon, under the supervision of
Dr. Irene Connolly, for their major research project as part of the BSc in Applied Psychology, IADT.

Before agreeing to participate, please carefully read the contents of this information sheet to understand the
purpose of this research and will be involved. Additional information about the study may be provided upon
request by emailing the researcher and supervisor. Contact details are listed at the end of this information sheet.

What is the purpose of this project?
The purpose of this study is to investigate the personality traits of people exposed to certain TikTok videos, and
what it is about those videos that influence individuals® likability of those videos.

Who is being invited to take part?
The current study is open to anyone over the age of 18. You do not have to be an active TikTok user to participate
in this study.

What Is Involved?
If you choose to participate, you will be asked demographic questions regarding your age, gender, ethnicity,
whether you identify as LGBTQ+, occupation, completed education, followed by questions regarding your
participation with the use of social network sites. Following this, you will be asked to complete a personality
questionnaire. You will then be invited to view a series of three TikTok videos (total viewing time 16 seconds) and
rate the likability of the person in the videos based on the statements featured in the videos. The study will take
approximately 5-10 minutes to complete.
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IQ Computer

Do I have to take part?

If you agree to participate, you will be asked to provide your consent indicating that you have read the
information sheet and understand the research purposes. You will be free to withdraw at any stage during the
study. However, any information you provide will be saved during the data collection and is irretrievable due to
your anonymity.

What are the disadvantages and risks (if any) of taking part?
There is no known disadvantage to answering the questions other than the consumption of your personal time.

What are the possible benefits of taking part?

By participating, the information you provide will be helping advance the research in understanding the
influences of video-based social media sites on personality traits. In addition, you will be helping an Applied
Psychology student complete their major research project that is a significant component of their degree.

How will my information be used?

The responses you provide will be combined with every other participant’s data and statistically analyzed. No
individuals’ data will be identifiable in the final report. The results of this analysis will be reported in the thesis for
the BSc in Applied Psychology in Dun Laoghaire Institute of Art, Design & Technology. This study may also be
published in an academic journal article and written about for blog posts or media articles.

Information Sheet

— ~ —~ 12:44
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Information Sheet

How will my data be protected?

Under the EU General Data Protection Regulation (GDPR) the legal basis for collecting data for scholarly research
is that of public interest. The regulations regarding the protection of your data will be followed. Only data that is
required for analysis will be collected. By providing your consent to take part in the study you are consenting to

the use of your data as detailed in this information sheet.

The data will be retained by the researcher for at least one year and may be retained for up to 7 years if the
results of the study are published in certain capacities (e.g., in a journal).

As the supervisor on this project, I, Dr. Irene Connolly, am responsible for ensuring that all datasets will be stored
in accordance with GDPR regulations and those which are not submitted to a journal will be fully deleted on or

before January 2029.

Your confidentiality will be safeguarded both during and after the study is complete. This will be achieved by
ensuring that:

At no point, will any identifiable information be collected from you.
The data is stored securely in a password-protected computer.
The data will be coded so that it is not linked to you individually, thus ensuring your anonymity.

The data will be retained by the researcher for at least one year. If the research is to be published, most
scientific journals require original data to be kept for at least one year for the purpose of the degree

The data will be securely disposed of through the deleting of any soft copies of the computerized data after
1 year. -
12:47
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The data will be coded so that it is not linked to you individually, thus ensuring your anonymity.

The data will be retained by the researcher for at least one year. If the research is to be published, most
scientific journals require original data to be kept for at least one year for the purpose of the degree.

The data will be securely disposed of through the deleting of any soft copies of the computerized data after
1 year.

You will find contact information for IADT's Data Protection Officer, Mr. Bernard Mullarkey, and more information
on your rights concerning your data at https://iadt.ie/about/your-rights-entitlements/gdpr,

Who has reviewed the study?
This study has been approved by the Department of Technology and Psychology Ethics Committee (DTPEC).

What if you have any questions or there is a problem?

If you have a concern about any aspects of this study, you may wish to speak to the researcher(s) who will do their
best to answer your questions. You should contact Peter Conlon: N00170110@iadt.ie or their supervisor Dr. Irene
Connolly: irene.connolly@iadt.ie

Thank you for taking the time to read this information sheet.

Date

21/01/2022
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Information Sheet

Consent Form

| confirm that | have read and understand the information sheet for the above study and have
had the opportunity to ask questions.

O Yes.

| understand that my participation is voluntary and that | am free to withdraw from the study
at any time.

O Yes.
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| understand that data collected about me during this study will not be identifiable when the
research is published.

() Yes.

| understand that my participation is voluntary and the data | provide will be saved once
supplied
() Yes.

| am over 18.

() Yes.
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| am over 18. [0

() Yes.

1. lagree to take part in this study.

() Yes.

Back Next

il
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Demographic Information

What is you Gender?

() Male
() Female
() Other

O Pprefer not to say

What is your age (in years)?

Enter your answer

A Type here to search
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What is your Ethnicity?

O white Irish

() White Irish Traveller

() Any other white background
() Black Irish

O Asian Irish

() Other Ethnic Backgrounds

() Other Mixed Ethnic Backgrounds

Do you identify as LGBTQ+?

() Yes

A Type here to search
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Do you work? [T}

() Full Time
() Part Time
() Do not work

() Prefer not to say

Are you currently a student?

() Full Time
() Part Time
() Not a student

() Prefer not to say

~ 1
P Type here to search i v 30/03/2022
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What is your highest level of education?

() Junior Cert (or CGSEs)

() Leaving Cert (or A-Levels

() Further education and Training (e.g., PLC, Trade, etc.)
() Higher Cert/Diploma

() Bachelors Degree

() Masterts Degree

() phD

What Social Media Sites do you use?

(] TikTok ~

~ 1
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What Social Media Sites do you use?

L TikTok
Twitter
Instagram
Facebook
Reddit
Snapchat

Other

None

Roughly how many hours do you think you engage in online social media sites per day?

13:40
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Roughly how many hours do you think you engage in online social media sites per day?
() Less than 1 hour
() 1 hour or more
() 2-3 hours
() More than 3 hours

() More than 5 hours

Please select the types of online activities that you most engage in across any platform

O Liking/favouriting
D Commenting/Responding

D Sharing/Retweeting

1341
30/03/2022
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Please select the types of online activities that you most engage in across any platform

D Liking/favouriting
D Commenting/Responding
D Sharing/Retweeting

D Posting/Publishing (e.g., photos, videos, or statements)

D Other

If you selected other, please specify your response

Enter your answer

A Type here to search
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Personality Questionnaire [T}

People have all kinds of private
houghts about themselves. From
person to person, these self-
houghts can vary quite a lot in
content. We are interested in the
sort of self-thoughts you possess.
Below you will find a list of self-

houghts you may have. For each
self-thought, please indicate
whether you have this or a similar
hought. Be as honest as possible.
Remember, your responses are
otally anonymous.

Please rate on a scale of 1-7

(1=Disagree strongly and 7=Agree

Strongly) the level of which you

agree or disagree with the following

16 statements. [0}

13:45 =]
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1 3 5 7
Disagree 2 Moderately 4 Moderately 6 Agree
Strongly Disagree Disagree Neutral Agree Agree Strongly

tam the most helpful O O O O O O O

person | know.

| am going to bring

peace and justice to the O O O O O O O

world.

I am the best friend O O O O O O O

someone can have

I will be well known for

the good deeds | will O O O O O O O

have done.

I am (going to be) the

best parent on this O O O O O O O

planet.

| am the most caring

person in my social O O O O O O O

surrounding.

I will be well-known for

solving the world's O O O O O O O

problems.
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Oy G Gl O O O O O O O

lives.

 will bring freedom to O O O O O O O

the people.

I am an amazing O O O O O O O

listener.

Hwill be able fo solve O O O O O O O

world poverty.

 have a very positive O O O O O O O

influence on others.

'am generally the most O O O O O O

understanding person.

I'll make the world a

much more beautiful O O O O O O O

place.

I am extraordinarily O O O O O O O

trustworthy.

I will be famous for

increasing people’s O O O O O O O

wellbeing.
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Below are 10 statements that you may agree or disagree with. Using the 1-5 Likert scale below,
indicate your agreement with each item. Describe yourself as you generally are now, not as
you wish to be in the future.

Please indicate for each statement whether it is 1. Very inaccurate, 2. Moderately inaccurate, 3.
Neither Accurate nor Inaccurate, 4. Moderately Accurate, or 5. Very Accurate as a description

of you.
2 3 4
1 Moderately ~ Neither Accurate Moderately 5
Very Inaccurate Inaccurate Nor Inaccurate Accurate Very Accurate

| feel comfortable - - - - -
around people. O O O O O
I don't talk a lot. O O O O O
| make friends easily. () () () () ()
| am skilled in handling ®) ®) ®) ®) ®)

social situations.

| would describe my

experiences as (:) (:) (:) (:) (:)

somewhat dull.
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| keep in the O O O O O

background.

I am the life of the O O O O O

party.

I have little to say. O O O O O
| know how to captivate () () () () ()

people.

| don't like to draw O O O O O

attention to myself.

Back Next

This content is created by the owner of the form. The data you submit will be sent to the form owner. Microsoft is not responsible for the
privacy or security practices of its customers, including those of this form owner. Never give out your password.
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Based on the statements featured in the TikTok videos that you have just viewed, please rate
on a scale of 1-7 (1=Very strongly disagree and 7=Very strongly agree) to which you think
about the person featured in the video.

Very
Strongly Strongly Strongly  Very Stringly
Disagree Disagree Disagree Neutral Agree Agree Agree

This person is friendly. O O O O O O O
This person is likeable. O O O O O O O
This person is warm. O O O O O O O

This person is @) O O O O O O

approachable.

| would ask this person O O O O O O O

for advice.

! would like this person O O O O O O O

as a co-worker.

I would like this person O O O O O O O

as a roommate.
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I would like to be
friends with this person. O O O O O O O
This person is physically ®) ®) ®) ®) ®) ®) ®)
attractive. B B B B B B B
This person is similar to
T O O O o O O O
This person is - - - - - - -
e O o o O O o O
BaCk

This content is created by the owner of the form. The data you submit will be sent to the form owner. Microsoft is not responsible for the

privacy or security practices of its customers, including those of this form owner. Never give out your password.

Powered by Microsoft Forms |

The owner of this form has not provided a privacy statement as to how they will use your response data. Do not provide personal or sensitive .
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Informed Consent

Having completed the prior questionnaires, | consent for my data to be used.

O Yes

Back Next

This content is created by the owner of the form. The data you submit will be sent to the form owner. Microsoft is not responsible for the
privacy or security practices of its customers, including those of this form owner. Never give out your password.
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Debrief Information

Title of project: Investigating the likability of Communal Narcissism in TikTok videos
Name of Researcher: Peter Conlon.
Thank you so very much for participating in this research study.

The aim of this study is to investigate/measure the likability of TikTok influencers who exhibit Communally
Narcissistic characteristics. The study asked participants to complete a communal narcissism and extraversion
personality questionnaire as both personality traits are commonly associated with each other and can be seen
among social media influencers. The purpose of this study was not to identify narcissistic characteristics in
participants, but rather to help the work of influencers by studying how they come across to people watching
their videos, and whether people scoring high or low in communal narcissism and extraversion influences their
opinions of influencers.

TikTok is the 2018 social media platform featuring 60-second clips of video-mediated communication, production,
and performance using audio clips, songs, text, and digital effects

For additional information regarding TikTok and its community guidelines and how to behave responsibly on the
site, please visit the website Tiktok.com or follow the link: https://www.tiktok.com/community-guidelines?
lang=en.

Data Protection

Your data will be treated according to GDPR regulations. You will find contact information for IADT's Data
Protection Officer, Mr. Bernard Mullarkey, and more information on your rights concerning your data at:
https://iadt.ie/about/your-rights-entitlements/gdpr,

Support Resources -
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opinions of influencers.

TikTok is the 2018 social media platform featuring 60-second clips of video-mediated communication, production,
and performance using audio clips, songs, text, and digital effects.

For additional information regarding TikTok and its community guidelines and how to behave responsibly on the
site, please visit the website Tiktok.com or follow the link: https://www.tiktok.com/community-guidelines?
lang=en.

Data Protection

Your data will be treated according to GDPR regulations. You will find contact information for IADT's Data
Protection Officer, Mr. Bernard Mullarkey, and more information on your rights concerning your data at:
https://iadt.ie/about/your-rights-entitlements/gdpr/.

Support Resources
If you have been affected by the content of this study in any way, the organizations below may be of assistance.
Samaritans: https://www.samaritans.org/ireland/how-we-can-help/.

Aware: https://www.aware.ie/.

Contact Information
Any further questions regarding the details and purpose of this research may be answered by contacting the
researcher Peter Conlon’s email: NO0170110@iadt.ie, or the supervisor's email: irene.connolly@iadt.ie.
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TikTok Videos

You are now invited to watch three TikTok videos. Each of the three videos will play one after the other. Please pay
attention to the videos and take note of your feelings toward the person based on the featured statements.

(Y »

Watch Later ~ Share

| am the reason good things
O3 YouTube happen
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