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Introduction to playlist curation



A company might require curated music to solve several possible issues:



• Misplaced music



• No music



• Customers not spending enough time/money in the store



The playlist curation process has six steps, including analysis of the customer base, staff 



feedback, playlist quality control and more. 











Benefits of Curated Music



A store ambience catered specifically to a particular customer demographic can help:



• Improve customer mood



• Boost Employee Moral



• Company reach its business goals



• Music Branding 

















Step 1- Interviewing the Client



Before creating a playlist, the following information is needed from the brand/company:



(It is recommended to meet with the company owner or store manager)



• What message does the company want to communicate to customers



• Business opening hours



• Customer demographic information



• Varying levels of activity throughout the day











Step 2- Survey the Staff



This can be done either in person however, an online survey is a convenient option. The 



following information should be collected:



• What are the busiest days of the week in their opinion



• What are the age group of the majority of customers they see



• Does the customer base change depending on the time of day or day of the week



• What music do they think would suit their store/brand image



• What music do they think would not suit the store image











Step 3- Customer Demographic Analysis



Meet with somebody in the business who is familiar with this information 



(manager/staff/owner). Note and discuss any traits of the core customer.



Common customer trends can be (but are not limited to):



• Age



• Sex



• Race/ethnicity



• What time do they visit the business?



• How much do they spend?



D E M O G R A P H I C  A N A L Y S I S  R E F E R S  T O  " C A T E G O R I E S  O F  
C O N S U M E R  P O P U L A T I O N S "











Step 4- Instore Assessment



• Assess the mood of the store by visiting and walking around



• Note the layout of the store and brightness levels. Match the energy level of the music to 



the intended store ambience



• For example, if the shop is in a dull and low-energy mood, perhaps introduce some 



upbeat and positive music to improve this.



• Identify what the store environment is lacking











Step 5- Playlist Curation



Points to keep in mind when choosing songs for a playlist:



• Don't play anything that will annoy customers/staff



• Don't play anything that will make them think too hard, it should be easy to listen to without 
asking the customer to contemplate on the music too thoroughly



• Don't have any repetition in the playlist throughout the day. Repetition will mainly impact the 
mood of full-time workers



• Have the playlist on shuffle and apply "bpm filters" (if using a professional database) for the 
busier times of the day. This will filter out certain tempos depending on the desired energy 
level.



• If a professional database is not accessible, section the playlist into "day parts", with higher-
energy songs for busier times of the day and low-energy songs for quieter times of the day.











Quality Control



Quality control refers to individual track explicitness. Any track that contains offensive or 



suggestive language is usually not suitable for public spaces, but the level of this depends on 



the type of business it is. For example, a bar might have a different level of acceptable lyrics 



than a pharmacy. When quality controlling music it should be checked for:



• Curse words



• Suggestive/offensive words



• Lyrical content discussing controversial topics happening in the world (war, global 



pandemics e.g. coronavirus, etc.)



It should be noted that even if a word is bleeped out it is usually still offensive as the lyrics 



before and after remain suggestive.











Step 6- Customer Satisfaction



• After the playlist has been playing for a month or so, evaluate the efficiency of the playlist



• Hold a meeting with the store manager/owner and examine fluctuations in the following:



❑ Sales



❑ Average sale amount



❑ Footfall



❑ Conversion rate



Note any significant increases or decreases in these and discuss any feedback from staff and 



customers











Considerations



Reflecting business goals/brand image with music:



• Genre, tempo and lyrical content should be considered during song choice. How does the 



genre match your brand? Is the business fast-paced or browse-friendly (e.g. fast food 



chain compared to a clothing shop)? Do the lyrics compliment or contradict your brands 



values?



• Having different music for different customer demographics can help with 



footfall/conversion rates if you have different customer bases coming in at different times











Notes to Curators



• Gather an understanding of what the client needs (do they need a boost in energy in the 



business or a soothing background ambience?). Visit the store to achieve this.



• Listen to the playlist in situ (it can sound different played on a home speaker than in a 



larger business environment)



• Regularly check in with clients to make sure they are happy with the playlist



• "Upmarket" music (such as classical music) can help an ambience feel more prestigious



• Customers usually want to be like the brand/business they are purchasing from, the music 



should reflect the brands image to achieve music branding











Key Points



What can be expected as a result of this process:



• Enhanced customer experience



• An increase in staff morale which can lead to better customer interactions



• A higher conversion rate



• A clearer insight into the core customer base and target audience
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